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Benefits of Acquiring New Users
( with Programmatic Media h
Reduce the cost per Scale the user base with a Boost lifetime value of
acquired new users lower churn rate mobile game users
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Bid Stream User Profile

Install Probability

Aarki | 2HIY T2 O2HOHE] UAS 2I3t 235l Jto|=



Purchase Probability

Install Probability using App Specific Data
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Determined Probability

Non-attributed Event Data
HAS HE RUS 0|58 Aarkiltel AFSX A 4 A 4
Mt s satdoz DAZSHHM T H &M
O|HIE HIO|HE AIH Ezflo|de 4 JAELICE v
13  Hl&d O|HMIE HO|E= AKX Z2E
7|53t ol 0 O|HIES| M HEME
ALtst= of AL ELICE o]2{gt Had e & H

x| Mot DA 7I'5§ ,E=H|0tE ol MEE E1
LE A FO0 7tsEE o FeU

Ik

dl

User Profile
Features
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